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Our observations of the world today

Translation to the consumer and the 
unaddressed medium

Translation to BD Media's strategy?
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OBSERVATIONS



WHAT’S GOING ON?

A world full of data

Hyper connectivity

Being “always on”

Fake news



WHAT’S REAL OR FAKE?

Deepfake video’s

Chris Umé in America’s Got Talent – Live deepfake act



WHAT’S REAL OR FAKE? WHEN IT BECOMES DANGEROUS… 



DIGITALISATION

Processes 
& facilities



DIGITALISATION

Media
& content



CONSUMERS



HOW TO REACH YOUR CONSUMER?

Leaflet Attitude Study 2025, NIQ
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10%
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19%

20%

29%

30%

34%

no form whatsoever

Web banners

Radio ads

Billboards

Social media

TV ads

Store app

Store website

Digital newsletters

Digital leaflets

Leaflet pack

Addressed advertising No form, 12%

None of these, 7%

Digital leaflets, 20%

Addressed 
advertising, 26%

Leaflet pack, 36%

Media of preference Medium of preference



HOW TO REACH YOUR CONSUMER? WITH A LARGE REACH

only 1/5 
of all Belgians has an no 

pub sticker

Reasons

6%

13%

15%

16%

27%

32%

42%

Search for promotions via other
channels

Do not want their purchasing
behavior to be influenced

No time

No interest in promotions

Prefer not to receive promotions

Browse leaflets via digital channels

Environmental reasons

Leaflet Attitude Study 2025, NIQ



HOW TO REACH YOUR CONSUMER? WITH A TRUSTED MEDIA

Recommendations by family/ friends

Ads in leaflets

Ads in the cinema

Online reviews

Ads in magazines

Ads in newspapers

Advertising spots on the radio

Product placement on TV

Ads on the street

Online ads on social media

Online search ads

Ads on TV

Content of influencers on social media

Online advertising spots

Online banner ads

+18

+3
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-3

-24
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-55
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-64%

-63%

-63%

-56%

-55%

-53%

-50%

-46%

-37%

-36%

-33%

-24%

10%

12%

13%

11%

13%

15%

16%

17%

17%

18%

21%

34%

34%

35%

43%

ADTRUST 
INDEX

Median adtrustindex = -38

-70%

Consumer Connection Survey, AdTrust research (Profacts, 2019)
AdTrust index calculated based on AdTrust factors



HOW TO REACH YOUR CONSUMER? IN A BUNDLED LEAFLET PACK

▪ No strong preference about the day

▪ Grouped delivery

▪ A few days before the promo period 
begins

Leaflet Attitude Study (qualitative) 2025, NIQ



Paper band
25%

Plastic band
10%

Full plastic
20%

No packaging
23%

No preference
23%

HOW TO REACH YOUR CONSUMER? IN A BUNDLED LEAFLET PACK

Leaflet Attitude Study 2025, NIQ



BD MEDIA 
STRATEGY



1. PERCEPTION VS REALITY 2. LEGISLATION 3. MEASURING TO KNOW



PERCEPTION VS REALITY

A gift in the letterbox

Sensitization – Activation – Feel good 



LEGISLATION



LEGISLATION

Denunciation of the 
disproportionate and 
complex tax policy



EXTRA SERVICE OFFER

Tax management offer

Partnership Sevenn



MEASURING TO KNOW: COMPLETE FLOW

Warehousing DistributionProduction



MEASURING TO KNOW: COMPLETE FLOW



VISIE BD MEDIA

1. PERCEPTION VS 
REALITY

2. LEGISLATION 3. MEASURING TO 
KNOW

BD Media’s mission is to be the trusted reference in door-
to-door communication, helping our customers reach and 

activate their target audiences through reliable Belgian 
media. 

We achieve this by partnering with them across their entire 
unaddressed communication journey.



Questions?
Let’s connect!

Leen Dehantschutter
Managing Director BD Media

Leen.Dehantschutter@BDMedia.be
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